Company Catalog 

Competition Overview

Each Virtual Enterprise Company is asked to create a Company Catalog. The Company Catalog is a comprehensive catalog which showcases every product and/or service that the company offers. This is a Mail-In Only Competition.  Below are the details of the competition. Also, please review the attached Scoring Sheet for the rating of the Company Catalog competition and presentation.

RULES:

· Each company will develop a Company Catalog.

· This is a mail-in competition only with no oral presentation. 

· Two (2) catalog copies must be mailed in.

· The Catalog Coversheet must accompany the catalogs.

· Catalogs must be received by Saturday, February 7, 2009

The top fifteen catalogs will receive awards.  
The Catalog is a Mail-In Only Competition. ALL projects must be received by Saturday, February 7, 2009  for competition consideration.  

Reminders:
· You must be registered for the Trade Fair to compete

· If you have questions or concerns e-mail Debbie Garcia at debbieg@vacavilleusd.org
Bay Area Virtual Enterprise Trade Fair
Competition Registration 

Catalog

· Two catalogs must be received by Saturday, February 7, 2009 to:: 

Debbie Garcia

6726 Hillsview Drive

Vacaville, CA   95688

· Attach this form to the Catalogs.

Catalog Information:

Name of Company:  ____________________________________

Name of School:  _______________________________________

Primary Employee Contact (Student):________________________________

Contact Phone #:  ______________________________________

Contact Email: _______________________________________________

Comments:

Questions?  Email debbieg@vacavilleusd.org

	COMPANY NAME:  

	Score Sheet for Company catalog Competition

	Ratings:
	Unacceptable
	Requires Improvement
	Acceptable
	Very Good
	Superior

	
	1 - 4
	5 - 8
	9 - 12
	13 - 16
	17 - 20

	Catalog
	Score

	Organization
	Contains a Title Page (complete with company logo and company contact information), and Table of Contents.   Overall well-organized.
	

	Design
	Design reflects creativity as well as professionalism.  Variations in page layout designs keep customer engaged in the products.
	

	Type Face
	Limited number of typefaces used. Font is easy to read, legible and enhances the catalog rather than detracting from the catalog’s effectiveness.
	

	Images
	Images are clearly presented and obviously associated with product description and product code.
	

	Product Descriptions & Codes
	Product descriptions are informative and detailed.  Product codes are clearly presented.
	

	Order Form
	Order form easy to complete and solicits all information required to complete purchase & calculate amount owed.
	

	Judge’s Signature:
	TOTAL POINTS 

(Out of 120)
	

	JUDGES:  please make comments on Strengths and Weaknesses on the back
	
	


